
COLON CANCER PREVENTION STUDY 
Colon cancer is one of the  leading causes of cancer related deaths in the western world.   

Almost all colon cancers start out as benign polyps called adenomas.  Colon cancer is      

expected to become the most common solid tumor in underdeveloped western countries. 

Fully one half of the population develop polyps before the age 70.  Every twentieth          

individual develops CRC and 3 percent of the normal population dies from the disease.   

 

Digestive Disorders Associates (DDA) is actively recruiting patients with a history of colon 

polyps for a colon cancer prevention trial.  This new clinical development program is testing 

a combination of medications as a preventative to reduce the recurrence of cancer and       

polyps.  Our physicians and staff at DDA are dedicated to  providing cutting edge therapies 

to our patients.  We are able to provide these services by participating in clinical research 

designed to study therapies to potentially treat or prevent the occurrence of diseases and   

disorders of the colon. 

Contact our Clinical Research Unit at 410-224-4887 to refer 

a patient for  evaluation and treatment. 

______________________________________________________________ 

DDA is also currently involved in these research and therapeutic areas: 

Ulcerative Colitis:  For moderate to severe UC.  A 5 year open label study is also available. 

Crohn’s Disease:  For patients with moderate to severe Crohn’s Disease. 

GERD (GastroEsophageal Reflux Disease):  For patients experiencing severe heartburn. 

Irritable Bowel Syndrome:  For patients with constipation predominant IBS. 

Chronic Constipation:  For patients with chronic constipation.  An open label extension 

study is available. 

Diabetic Gastroparesis:  For the relief of symptoms associated with acute and recurrent 

diabetic gastropare-

sis.___________________________________________________________

___ 

CUTTING EDGE TECHNOLOGY AND RESEARCH!   

Digestive Disorders is pleased to announce that we have been instrumental in cutting edge 

research in an area called “intelligent medicine”.  Our report entitled Ingestible Event 

Marker; A novel physiologically-sized device platform for Frequent repeated use,  has 

been selected by the American Society for Gastrointestinal Endoscopy  for our oral        

presentation at Digestive Disease Week in Chicago, May 2009.  This phase I primary       

research represents a real leap forward in new medical science that will open the door to a 

new paradigm in health care. 
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Welcomes... 

Ritu M. Sachdev, M.D. 

 

 

Dr. Sachdev began her Medical education 

in India, graduating from Maulana Azad 

medical College with her Bachelor      

Degree in Medicine and from Delhi    

University with a Bachelor Degree of 

Surgery.  Dr. Sachdev completed her post

-graduate education in the United States, 

ending with a Gastroenterology Fellow-

ship at Baylor University College of 

Medicine in Houston, Texas.  Her   areas 

of interest include inflammatory bowel 

disease, capsule endoscopy, EUS, epide-

miology and research of new     treat-

ments of GI disease. 

 
 

 

Please call to schedule a consultation: 

410-224-4887 

 

621 Ridgely Avenue, Suite 201  Annapolis, 

MD 21401 

 

For more information check our website 

at:www.dda.net 



 

This story can fit 150 -200 words. 

One benefit of using your newsletter as a promotional tool is that you can reuse content from other 

marketing materials, such as press releases, market studies, and reports.  

While your main goal of distributing a newsletter might be to sell your product or service, the key 

to a successful newsletter is making it useful to your readers.  

A great way to add useful content to your newsletter is to develop and write your own articles, or 

include a calendar of upcoming events or a special offer that promotes a new product.  

You can also research articles or find òfilleró articles by accessing the World Wide Web. You can 

write about a variety of topics but try to keep your articles short.  

Much of the content you put in your newsletter can also be used for your Web site. Microsoft Pub-

lisher offers a simple way to convert your newsletter to a Web publication. So, when youõre finished writing your newslet-

ter, convert it to a Web site and post it.  

This story can fit 75 -125 words. 

Selecting pictures or graphics is an important part of adding content to your newsletter.  

Think about your article and ask yourself if the picture supports or enhances the message youõre 

trying to convey. Avoid selecting images that appear to be out of context.  

Microsoft Publisher includes thousands of clip art images from which you can choose and import 

into your newsletter. There are also several tools you can use to draw shapes and symbols.  

Once you have chosen an image, place it close to the article. Be sure to place the caption of the 

image near the image.  
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Inside Story Headline 

Inside Story Headline 

This story can fit 100 -150 words. 

The subject matter that appears in newsletters is virtually endless. You can include 

stories that focus on current technologies or innovations in your field.  

You may also want to note business or economic trends, or make predictions for your 

customers or clients.  

If the newsletter is distributed internally, you might comment upon new procedures 

or improvements to the business. Sales figures or earnings will show how your business is growing.  

Some newsletters include a column that is updated every issue, for instance, an advice column, a book review, a letter 

from the president, or an editorial. You can also profile new employees or top customers or vendors.  

Inside Story Headline 

Caption describing 

picture or graphic. 

Caption describing picture 

or graphic. 

òTo catch the reader's 

attention, place an interesting 

sentence or quote from the 

story here.ó 


